Bu proje Avrupa Birligi ve Turkiye Cumhuriyeti
tarafindan finanse edilmektedir.

Yiiksek Ogretimde iklim Degisikligi Konusunda
Toplumsal Kapasite Gelistirme: Algi Yonetimi,
Farkindalik Yaratma ve Dayaniklihigi Arttirma Projesi

SOSYAL MEDYA KAMPANYASI
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General Understandings and Perceptions of Climate Change

2nd Order Themes 15t Order Themes Frequency
Importance of the Issue Important 31
Not important 6
Attribution of responsibility Personal 24
Governmental 11
Others Attribution 7
Knowledge and awareness  Self-knowledge 13
Other people’s knowledge 39
Negative emotions Passive negative emotions
(i.e., anxiety, sadness, pity, guilty) 75
Active negative emotions (i.e., anger, fear) 12

5@2 | e
\3 5 a4 . iReil i
3 CEVRE VE SEHIRCILIK
’a*’fz,,,,,,,,\‘yv’ ‘khmm BAKANLIGI

rdith, A ope

/
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Drivers of Climate Change

2nd Opder 15t Order Themes Frequency
Themes

Drivers of Political 1

climate Economic 26

change
Socio-cultural (i.c. human, urbanization and industrialization) 33
Technological 15
Environmental (i.e. environmental pollution, 79

overutilization of fossil fuels, ozone layer depletion, depletion
of natural resources)

Legal 1
Media 1
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Climate Change Related Practices

2" Order Themes 1°t Order Themes Frequency
Personal behavior in the Good behavior (.c., public transportation, saving water and 62
context obdimate change electricity, recycling.; and forestation)
Bad behavior (i.e., using perfumes, driving car, 78
consuming excessive water, using air-conditioner)
Recalled images from the Animals 31
previous Carnpaigns (i.e., polar bears, penguins, pandas, sea dogs)
Forests and trees 9
Drought and desertification 7
Desperation 6
Melting of glaciers 5
Renewable energy resources 2
Starvation 2
Wars 1
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Bu proje Avrupa Birligi ve Turkiye Cumhuriyeti

2nd Order 15t Order Themes Frequency
Themes

Ecological Impact on season (e.g., glaciers, temperature, floods and extreme weather conditions) 57
Consequences Impact on plants( e.g., trees, forests, other plants) 59

Impact on animals 62

Impact on natural resources(e.g., sandstorm, scarcity, drought, wastage) 52

Impact on individual 22

No impact 5

Waste 6

Seas and river (e.g., sea level rise) 18

Air I‘\n”nfinn 25
Societal Economy (e.g., investments, agriculture, industrial, production) 6
Consequences Society (e.g., welfare, life quality, immigration, next generations) 33

Health (e.g., epidemic diseases, hunger, deaths) 34

Policy (e.g., national security, wars, disturbances, fires) 6
Temporal Immediate consequences 0
distance Future consequences 33

Consequences of Climate Change
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Bu proje Avrupa Birligi ve Tlrkiye Cumhuriyeti
tarafindan finanse edilmektedir.

ADIM 2
ODAK GRUP CALISMALARI

Sosyal medya kampanyasi planlamasinin ikinci asamasinda ise 04.01.2018
tarininde U¢ odak grup calismasi duzenlenmistir.

Katilimcilara iklim degisikligi ile ilgili bir farkindalik kampanyasi hazirlama
gorevi verilmis ve katilimcilardan bireysel olarak bu kampanyada temsil
ettikleri paydas grubunun ilgisini en Ust duzeyde cekebilecek ve farkindalik
duzeylerini arttiracak, bir tema, imge ve metin tasarlamalari istenmistir.

Her bir katilimcinin kampanya onerisi dinlendikten sonra calismalarin ikinci
ayaginda, grup olarak fikirlerini tartisip, tim katilimcilarin Gzerinde fikir
birligine vardigi tek bir kampanya (tema, imge ve metin) hazirlamalari
iIstenmistir.
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Etkinlik 3
Sosyal Medya Kampanyasinin Planlanmasi ve Yonetimi
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Etkinlik 3
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DEGISIKLIGINE
BEYNINIZ NE
DIYOR?

Dokuz Eylul Universitesi, AB/IPA destekli iklimDE
Farkindalik Projesi kapsaminda iklim degisikligi ile
ilgili farkindaligi arttirmak uzere Noropazarlama ;
deneylerini gerceklestirdi. Deneyler Istanbul’da faaliyet gXi
gbsteren think neuro firmasi isbirligiyle 23 Mart 2018'de jg |
DEU isletme Fakulltesinde kurulan laboratuvarda ‘

gerceklestirildi. Deneyler 6grenci ve Universite

personelinden vodaun ilai aord(l.
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ADIM 3 NOROPAZARLAMA DENEYLERI
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Sosyal Medya Kampanyasinin Planlanmasi ve Yonetimi

o iceriklerin tiretimi

Noro pazarlama deneyleri sonucunda etkinligi belirlenen sosyal
medya icerikleri ve mesajlari Dev Ajans tarafindan Uretilmistir.
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Bu proje Avrupa Birligi ve Tlirkiye Cumhuriyeti
tarafindan finanse edilmektedir.

Sosyal Medya Kampanyasinin Ylirttilmesi

» Etk.3.5 Hazirlanan igeriklerin Facebook, Twitter, Instagram
hesaplarinda, DEU’nin Youtube kanalinda, web sitesinde ve
DOKUZGEN’de vavlnlanmaS|
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Bu proje Avrupa Birligi ve Tlirkiye Cumhuriyeti
tarafindan finanse edilmektedir.

Sosyal Medya Kampanyasinin Planlanmasi ve Yonetimi

* Etk.3.6 Sosyal medya kampanyasinin etkisinin incelenmesi.

Sosyal Medya kampanyalarinin yarattigi etki analizlerine Dev Ajans
tarafindan baslanilacaktir.
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Sosyal Medya Kampanyasini

www http://iklim.deu.edu.tr
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